
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Our Social Media 
Management 



Our Social Media Management 
 

1.1. Choosing the Right Social 

Media Platform 

 
 

Social Media 

Implementation Strategy 

o What Differentiates you? 

• What's your elevator pitch? 

• Gather best testimonials 

• What makes you unique? 

• Craft a compelling story? 

o How will you Execute? 

• What do you need to learn? 

• What tools are necessary?  

• Who is responsible? 

• How will you measure? 

o Who is your customer? 

• What age bracket? 

• Gender?  

• Location? 

• College degree? 

 

 



o Where is your Audience? 

• Are they online? 

• Where do they shop? 

• Belong to associations? 

• Publications they read? 

o What are your Goals? 

• Establish your brand? 

• Increase visibility? 

• Generate traffic to website 

• Grow sales & revenue 

o When will you Communicate? 

• What social networks? 

• How often will you post? 

• Will you blog? 

• Will you use visuals/video? 

 

In Info Smart we carefully analyze all data, so we maximize the end result 

 

1.2. Social Media Management 

Process 

 

 
Engagement Elements 

You will reach out to your customers and build strong relationships faster and 

smarter 

 



 
1.3. Social Media Management 

Steps 

1. Report and Refine 
› What has changed in how  

your users interact with your  

content?  

› How are users having your  

content this week vs last  

week? 

 

2. Engage and Refer 
› Open discussion to increase interest  

of others 

› This will also help you push your post  

up 

› Comment back, answer questions and  

thank connections for them  

participation 

› Auto reply and messaging. 

› Link your social platform to CRM. 

 

3. Research and Writing 
› Identify the Top Information Sources 

› Collect the Data 

› Creative & Contributing Writing 

› Eliminate Unnecessary Data 



 

4. Publish Content 
› Convert your data to all possible content  

pieces without creating duplicate content 

› Then Publish all the content 

 

5. Social Broadcast 
› Use social media to Broadcast & populate your content 

› Be descriptive & inviting 

 

 

1.4. Social Media Engagement 

Cost 

 
 


